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(Fictitious identity – sample CV for template purposes)
PROFESSIONAL SUMMARY
Data-driven marketing professional with 6+ years of experience in brand, digital and performance marketing across FMCG and telecom in Bangladesh. Pairs academic research training with hands-on campaign delivery; skilled at turning consumer insight into measurable growth.
EDUCATION
University of Dhaka	Dhaka, Bangladesh
M.B.A., Marketing (Evening Programme)	Expected December 2027
Thesis: Mobile Financial Service Adoption among Urban Women in Bangladesh
Advisor: Prof. Dr. Farhana Rahman, Department of Marketing
University of Dhaka	Dhaka, Bangladesh
B.B.A., Marketing; Minor: Statistics	January 2020
CGPA 3.82/4.00; Dean’s List (graduated with distinction)
Holy Cross College	Dhaka, Bangladesh
Higher Secondary Certificate (HSC), Business Studies	2014
PROFESSIONAL EXPERIENCE
Banglalink Digital Communications Ltd. (sample)	Dhaka, Bangladesh
Senior Executive, Digital Marketing	March 2023 – Present
Led omnichannel campaigns across Facebook, Google and YouTube with a BDT 25M annual budget, lifting qualified leads by 38% year-on-year.
Built a weekly performance dashboard in Looker Studio, cutting reporting time by 60% and guiding budget reallocation that reduced cost per acquisition by 22%.
Launched a Bangla-language SEO and content programme, growing organic traffic by 120% in 12 months.
Mentored 3 junior executives and coordinated with 4 creative agencies on Eid and Pohela Boishakh campaigns.
Square Consumer Products (sample)	Dhaka, Bangladesh
Executive, Brand Marketing	February 2020 – February 2023
Managed the relaunch of a personal-care brand, achieving 15% market-share growth in 18 months.
Ran 2 consumer research studies (n = 800) that shaped packaging and pricing decisions.
Delivered 40+ trade and in-store activations in Dhaka and Chattogram with 95% on-time execution.
Grey Bangladesh (sample)	Dhaka, Bangladesh
Marketing Intern	June 2019 – December 2019
Supported social media planning and competitor audits for 3 client accounts.
RESEARCH EXPERIENCE
University of Dhaka	Dhaka, Bangladesh
Graduate Research Assistant, Department of Marketing	August 2024 – Present
Surveyed 450 women across 6 districts to model drivers of mobile-wallet adoption using SPSS and SmartPLS, identifying trust and digital literacy as key predictors.
Coded and analysed 30 in-depth interviews, informing a policy brief for fintech practitioners.
TEACHING EXPERIENCE
University of Dhaka	Dhaka, Bangladesh
Teaching Assistant, Principles of Marketing	January 2025 – Present
Assisted instruction for 90 students across 2 sections, led weekly tutorials and graded assignments, achieving a 4.6/5.0 student rating.
BASIS Institute of Technology & Management (sample)	Dhaka, Bangladesh
Guest Trainer, Digital Marketing Basics	2022 – 2023
Delivered 4 half-day workshops on SEO, social ads and analytics to 120 young entrepreneurs.
PUBLICATIONS
Chowdhury, N. J., & Rahman, F. (2025). Trust and digital literacy in women’s mobile financial service adoption in Bangladesh. Journal of Business Studies, University of Dhaka, 46(1), 55–74. (Fictitious citation)
Chowdhury, N. J. (2023). Social commerce and consumer trust in Bangladesh: a review. South Asian Marketing Review, 8(2), 21–38. (Fictitious citation)
PRESENTATIONS
Women, Wallets and Trust: Evidence from Bangladesh – International Conference on Business & Management, Dhaka (oral)	2025
Bangla Content SEO for Telecom Brands – Digital Marketing Summit Bangladesh (invited talk)	2024
HONORS & AWARDS
Best Digital Campaign (Eid Data Pack), Telecom Marketing Awards (sample)	2024
University of Dhaka Merit Scholarship	2016 – 2019
Dean’s Award for Academic Excellence, Faculty of Business Studies	2018
GRANTS & FELLOWSHIPS
University Grants Commission (UGC) Research Fellowship (BDT 150,000)	2024 – 2025
Google Digital Skills Scholarship	2021
LEADERSHIP & SERVICE
Mentor, “Women in Marketing” Dhaka chapter	2023 – Present
Volunteer Coordinator, Shishu Shikkha Foundation literacy drive	2021 – 2023
President, University of Dhaka Marketing Club	2018 – 2019
SKILLS & TOOLS
Marketing: brand strategy, SEO/SEM, paid social, CRM and email, market research, campaign analytics.
Tools: Google Analytics 4, Ahrefs, Meta Ads Manager, Looker Studio, SPSS, SmartPLS, Canva, Excel.
Languages: Bangla (native), English (fluent), Hindi (conversational).
PROFESSIONAL AFFILIATIONS
Bangladesh Marketing Association	2022 – Present
Association of Women in Marketing & Communications (sample)	2023 – Present
REFERENCES
	Prof. Dr. Farhana Rahman
Professor, Dept. of Marketing
University of Dhaka
Relationship: Academic advisor
+880 1800-000001
farhana.rahman@example.com
	Tanvir Ahmed
Head of Digital Marketing
Banglalink Digital (sample)
Relationship: Direct supervisor
+880 1800-000002
tanvir.ahmed@example.com
	Sabrina Karim
Brand Manager
Square Consumer Products (sample)
Relationship: Former supervisor
+880 1800-000003
sabrina.karim@example.com



