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Fictitious identity for template use. Employers marked (sample) are placeholders.
PROFESSIONAL SUMMARY
Results-oriented marketing leader with 7+ years across telecom and FMCG in Bangladesh, managing BDT 25M+ annual budgets and cross-functional teams. Proven record in growing qualified leads, reducing acquisition cost and building data-led brand campaigns. Seeking to drive regional growth in a multinational marketing role.
CORE COMPETENCIES
Integrated Marketing Strategy • Digital & Performance Marketing • SEO/SEM • Brand Management • Market Research & Consumer Insights • Marketing Analytics • Budget & P&L Ownership • Agency & Stakeholder Management • Team Leadership
PROFESSIONAL EXPERIENCE
Banglalink Digital Communications Ltd. (sample), Dhaka	Mar 2023 – Present
Senior Manager, Digital Marketing
Led omnichannel campaigns (Meta, Google, YouTube) on a BDT 25M budget, increasing qualified leads by 38% YoY.
Reduced cost per acquisition by 22% through a Looker Studio dashboard and data-driven budget reallocation.
Grew organic traffic by 120% in 12 months via a Bangla-language SEO and content programme.
Managed 4 creative and media agencies and mentored a team of 5; delivered the award-winning Eid data-pack campaign (2024).
Square Consumer Products (sample), Dhaka	Feb 2020 – Feb 2023
Brand Executive → Assistant Brand Manager
Relaunched a personal-care brand, achieving 15% market-share growth in 18 months.
Commissioned 2 consumer studies (n = 800) that shaped pricing and packaging, lifting trial rate by 12%.
Executed 40+ trade and in-store activations nationwide with 95% on-time delivery.
Grey Bangladesh (sample), Dhaka	Jun 2019 – Dec 2019
Marketing Intern
Supported social planning and competitor audits for 3 client accounts.
EDUCATION
University of Dhaka, Dhaka	Expected Dec 2027
MBA, Marketing (Evening) – Thesis: Mobile Financial Service Adoption among Urban Women
University of Dhaka, Dhaka	Jan 2020
BBA, Marketing; Minor in Statistics – CGPA 3.82/4.00, Dean’s List
CERTIFICATIONS & TRAINING
Google Analytics 4 Certification, Google (2024)
Meta Certified Digital Marketing Associate, Meta (2023)
Digital Marketing Specialisation, Coursera / University of Illinois (2022)
AWARDS & PUBLICATIONS
Best Digital Campaign (Eid Data Pack), Telecom Marketing Awards (sample), 2024.
Chowdhury, N. J., & Rahman, F. (2025). Trust and digital literacy in women’s mobile financial service adoption. Journal of Business Studies, 46(1), 55–74. (Fictitious)
SKILLS & LANGUAGES
Tools: Google Analytics 4, Ahrefs, Meta Ads Manager, Google Ads, Looker Studio, HubSpot, SPSS, Advanced Excel, Canva
Languages: Bangla (native), English (fluent, IELTS 7.5), Hindi (conversational)
LEADERSHIP & AFFILIATIONS
Mentor, Women in Marketing Dhaka chapter (2023 – Present); Member, Bangladesh Marketing Association (2022 – Present).
REFERENCES
Available on request.
